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Orientalist Discourse: Taking Public Opinion on China in GDELT as
an Example

--------- Gong Weigang Zhu Meng Zhang Sai & Luo Jiaojiang 138

Abstract: This article analyzes the orientalist discourse constructed in the Western
China—related opinion and the communication mechanism using the Global Database of
Events Languages and Tone ( GDELT) . The study finds that in the new media era

public opinions in the U. S. continue with the connotation of traditional orientalist
discourse and depict China as an authoritarian country with human right issues and a
provocative threatening image. It also finds that the “core-edge” structure and the
“cultural circle” structure exist in news dissemination shaping the landscape of China—
related opinions in the global cyberspace. The “core-edge” structure promotes the
spread of the orientalist discourse constructed by hegemonic states in many countries in
Asia  Africa and Latin America while the “cultural circle” structure based on common
language and cultural proximity weakens the spread of Western political discourse in
Arab Russia and Central and Eastern Europe. The findings can contribute to enhancing

the effectiveness of Chinese international communication in the future.
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Factory—un Collective Enterprises —«ceeeeeeeeeeeee. Wang Qingming 165

Abstract: In the process of social transformation in China identity is one of the
structural positions in the vertical hierarchical sequence or a type of horizontal
connective relationship and recognition between the same level of organizations or
individuals. Both the unitized identity sequence of the collectivism period and the new
dualistic social identity structure in the era of the Reform and Opening-up show that
organizational and individual identities of scarcity are shaped and defined in specific
relationship structures. To obtain or possess resources through identity under the
premise of social recognition indicates a kind of property right. Based on the case study
of a collective enterprise in northeast China this paper reveals the identity logic of
property rights. “Identity” is introduced into the property rights analysis to investigate
the property rights identification process of the enterprise organizations and workers.
This paper finds that the main factors influencing the identity property rights of
enterprises are their ownership level administrative rank scale position in the social
division of work as well as industry attributes. Meanwhile the identity property rights
of workers depend on their ownership level identity types ( cadre or worker)

professional ranks types of work and service length. Based on these results I propose

the argument that identity is a form of property right.
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